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Marketing Process M Research
m |dentify Audience

m Conversations

M Promote

Measure

I Set Objectives
M Development
M Create Plan

M Evaluate

SIMPLIFIED
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4

. KNOW WHAT YOUR PEOPLE WANT AND NEED

CREATE PRODUCTS THAT HELP

PACKAGE, REPACKAGE, PROMOTE

DELIVER THROUGH THE CHANNELS THEY
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o4 Tim Quinn Princeton Public Library in his link

WEN June S near P N

I'm heading to Atlantic City this afternoon to pick up a statewide
PR award given to Princeton Public Library for this film chronicling
the library's response to Hurricane Irene. The film was a family
affair: produced by me, shot and edited by George Quinn,
narrated by Mary Rose Chemris, all in the space of a few hours
when we were all the library and most of the town was without
power. Wish they could join me to accept, but it's kind of a busy
time on the school calendar.

https://vimeo.com/28423877

Plug In and Power Up Day at
Princeton Public Library

Like - Comment - Share 24 Q10 1

https://vimeo.com/28423877
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THE CHANNELS

Demographics of Major Social Networking Platforms

9% of adult internet users

January 2014

Joofinternet  ry o service is especially appealing to...

users who...
18-29-year-olds (84%) Blacks (76%)
Use Facebook 71%
Women (76%) HHI < $50,000 (76%)
30-49-year-olds (27%) College+ education (38%)
Use LinkedIn 2%
Men (24%) HH > §75,000 (38%)
18-29-year-olds (27%) College+ education (25%)
Use Pinterest 21%
Wormen (33%) HHI > $75,000 (27%)
18-29-year-olds (31%) Blacks (29%)
Use Twitter 18%
No significant differences by gender, household income, education
18-29-year-olds (37%) Blacks (34%) and Hispanics (23%)
Use Instagram 17%
Women (20%) Urban (22%) residents
IS MARKETINGCHA
Source: Pew Research Center's Internet & American Life Project

Connect with People

« Helps keep up with social ties - family and friends

« Online social support

 Political engage

* Revive: rmant relationships

th

similar hobbies

¢ Read comments by celebrities, politicians and athletes

-Pew Institute

: Topeka & Shawnee County Pubic Library

‘The Farmers Market s at the library today. Stop in and grab some fresh
veggles, frut, baked treats, spicy pickles & more.

facebook.

* 19-29 yr. olds

e 10 minutes a day

® 40% more than once

* 69% income 75k+

¢ College grads

¢ 71% of online users

Like - Comment - Share D1 stare
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m Columbus Metropoiitan Library
Sopsombar 7

CLEAN LATER

e Fun

¢ Relevancy '

AESTAS BOOK BLOG.

ke - Commant - Share D60 shares

& 221 peoplehe s Top Commerss-

77 Columbus Metropolitan Library
(@ seremvers @

Nerd alert question - do you have your library card number memorized?

#LibraryCardSignUp
Like - Comment - Share 21 Shares
& 477 people like this. Top Comments ~
¢ Questions u Write a comment

. P Rogers Absolutely! I aiso il have the carfrom when I was 8 or 5o years
e Shorten links 4 oid. Hilarious attempt at cursive signature and all

Like - Reply - 3 6 - September 4 at 2:14pm
« Comments and [@ cotmous eropotan Liary i 3 Fpies

i ETY Rami Ungar Yes. Wny?
Conversations BEE Ui Reply - Soptomer 4 at 1:61pm

L@ Colmous Metrpottan Laryreped -2 Replies

{2 View more comments 20t276

. |
BB e e s
LRy 5. S o214

¢ Questions

[ Nete Eitner 800970528
Like - September 4 at :43pm

e Shorten links ] Jonthan it 1 v my oot oy o, T ot e and

blue one, years before they got the keychained ones.
When it

¢ Comments and Lie - September § at 10:46am
Conversations
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T Rami Ungar Yes. Why?

¢ Questions B e reoy

[(@ Cotumbus Metropolitan Library Justa fun queston o ceebrate
National -up Month.

¢ Shorten links

rary Card Sigr

Like €34 - Soptember 4 at 251pm - Ed

i Remi Ungar Ana.
o Septarberd

. CQFTWYWCYWtS dﬂd
Conversations

¢ Being there
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BACON

makes everything

BETTER

.- Craighead County Jonesboro Public Library

“The Girl with the Bacon Tattoo?”

Replace one word
in a Book Title
with the word

Post resuits helow...

Like - Comment - Share. 58 213 (59 Shares

;
B
e,
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18- 29 year olds
46% use daily - multiple
5 minutes a day

23% under 30K income
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Reason to click
Short URLS
Retweets

Lea
add comments

20 characters to

@ NY Public Library @y 56
Today the Academy of American Poets honors James Foley with the
heartbreaking poem “In the Absence of Sparrows on.nypl.org/1plJGmg

@ NY Public Library @nypl - 2n
On this day, "The Star-Spangled Banner" was
written - but did you know it contained a
typo? on.nypl.org/1pXVprt

NY Public Library @1y - 2
Previously unpublished chapters of Charlie
and the Chocolate Factory have been
discovered! on.nypl.org/1pfd0e5

° s

2 B

e "Favorites” n N
@ NY Public Library @nyp! - S
Need some dinnertime inspiration? Try
Cooking Some of Literature's Most Famous
Meals! on.nypl.org/1qOb7up
¢ Images X
e Fun

¢ Relevancy
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e 18- 29 year olds

® 46% use daily - multiple

¢ 5minutes a day

e 23% under 30K income

¢ Mostly
women

¢ 50% have
children

¢ 15 minutes a
day

¢ 100K income

@ o ok Pt Ly «

This material has been created for the Infopeople Project [infopeople.org], and has been supported in
part by the U.S. Institute of Museum and Library Services under the provisions of the Library Services and
Technology Act, administered in California by the State Librarian. This material is licensed under a
Creative Commons 3.0 Share & Share-Alike license. Use of this material should credit the author and
funding source. 10



Consistent Communication: Coordinating Marketing  9/23/2014
Efforts Across Platforms

1906 Fashion

The San Francisco Earthquake & Fire of 1906 was a significant event in San Francisco that
will never be forgotten. Whether you go to Lotta's Fountain in the early morning on April 18
or a party with a 1906 theme - here's some original fashion for inspiration. Selections include
national and local fashion both before and after the disaster.

. San Francisco Public Library Untotiow Boara || 4 25Pins | 1,709 Followers

Autism & Asperger's

If you know someone, or have a family member that has Autism or Asperger's Syndrome,
these books may help.

Dinterest Md e Mboute i Mancy -

== “TSGPLs Best Bool
——— 2 s of 2012 )
] m i ‘ é
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- WHAT THE HECK
‘5\ YOU JUST ORDERED.
-

Learn languages online using Mango

40 languages and 16 ESL

1 repin

Topeka Library

16- 24 year olds

Jesse Henning
Chicago Moth StonySLAM: Karma

33% have children =

Iy personal sory
aicago

35K and less - college/YA

14 minutes a day

Men and women

Videos and Gifs work well

&ustagmm

GenX and Millennials

Jesse Henning
Chicago Moth StorySLAM: Karma

Home of the “Selfie”

35K and less - college/YA St

14 minutes a day

All about me, me, me

Teens say it's “most

important SM”
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Linked [T}

e 30- 49 year olds

¢ Career minded

¢ College Grads

* Income 75K +
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Teens - early 20's

Girls

60 Million users

400 Million made per day

12% shared with multiple
recipients

5% selfies shared on SM
come from Snapchat

[
40 Million users

18-20 year olds

Shared through Twitter (1in 5)

Weekends are very popular

Musicians love this platform - they get 3 of 5 most
retweeted

16 minutes per month watching online commercials
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You([T)

Video

1+ BILLION users

1 Billion views every day

100 hours
uploaded per minute

(1 Tube
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Eblast

CONTENT CALENDAR VS
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THE COMMUN\CAT\ON BLUEPF‘NT -
PRINT SOCIAL EMAIL MEDIA WEB Outreach
Bookmarks at Facebook E-Blast Photo-Op Announcement Check Out
circulation Announcement Announce Centers
Media Advisory |Calendar Posting|
Flyers at Partner FB Fast Facts Blast - Picture Book drops
Locations Link and next
TJ Maxx, FB-Post Photos session Fitness Mobs
Gymboree, EO Invite

Baby Gap, Links from
preschools  [Mommy bloggers|  EO Invite

Send printed | FB-Post Survey | ThankYou to | PostRelease Pictures
picture to EO EO with links to | captioned photo
photo and Include quotes
Survey at media
program
Include in
Monthly
Newsletter

PUTTING IT TOGETHER

SMALL SCALE
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Download free eBooks now!

www.myRCPL.com

B Richland County Public Library
RCPL| 09 by  Vista unt 7 p.m.
L ook and sample o delcous ary of appezers. B e

Wall Photos

Hey @columbiasc. Are u eReady?
Download free eBooks at Cool
Beans Monday from 10am-2pm.
#freedigitaldownloads

o5 9 people ke ths.

E-—3 Rachel M. . Ray Winatis M Vista?
B 1vzy 23 3t 6:130m - ke 3 1 person

Richland County Public Library A restuarant on Lady St. in
Columbi, SC! Retweeted by maymom0207 and 3
My 23t 6:9pm ke

others

Melissa Creighton Thigpen It was scrumtious. My husband was
W uER
‘with me.

May 24 at 9:50m * Like

Mentioned in this Tweet
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TOTAL PACKAGE

(), Princeton Public Library shared

Tickets are going fast for the Sept. 14 Community Room
appearance by Molly Ringwald. The $25 ticket price includes a
copy of Molly's new work of fiction, "When It Happens to You."
Order here:

http://mollyatppl.eventbrite.com/

Y

Like - Comment - Share

Molly Ringwald
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8 Princeton Public Library shared a link.

Memories of Molly. Meet her in the here and now on Sept. 14,
when she discusses her new book. The $25 ticket includes a copy
of "When It Happens to You."
http://www.youtube.com/watch?v=fvhTCUDHbvs

Molly Ringwald tribute - Pretty In
Pink - Psychedelic Furs

Like - Comment - Share BP1
3 4 people like this.
Princeton Public Library Want tickets? Click here:

http://mollyatppl.eventbrite.com/
Augu t 8:47am - Like * &3 1

Youl B a eom

Molly Ringwald tribute - Pretty In Pink - Psychedelic Furs

ertionxx | @ Subscrive | 4vidaos +

indirack of‘Prety In Pink” by Psychedelic
the 80's best soundirack? enjoy )

Cast your vote and you'l be entered into a drawing for a free
ticket to see Molly Ringwald and a copy of her book.

IS YOUR FAVORIGE fTIOLLY ()
- 1

>
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) princeton pu ry | T

With the Princeton Children's Book Festival wrapping up on Hinds
Plaza, we're looking ahead to our next big event: the Friday,
Sept. 14 appearance of Molly Ringwald. To get you in the mood,
here is the dance scene from "The Breakfast Club," winner of our
recent poll of favorite Molly movies.
http://www.youtube.com/watch?v=gRMrMzw0t20

-~

9/23/2014

Princeton Public Library To get tickets for Molly Ringwald's

appearance, please visit http://mollyatppl.eventbrite.com/

September 8 at 4:28pm - Like

Princeton Public Library Less than 25 tix remain for Friday

evening with Molly. We will simulcast for those unable to get

Tickets and Molly will sign copies of her book at the event.
1am - Like

D O

Monday at 11

Write a comment...

!

Stakeholders:

Email Molly Ringwald to Speak at PPL

Invitation to
attend

Friday, September 14

Tickets are going fast for the Community
Room appearance by Molly Ringwald

Inv itation to ‘The $25 ticket price includes a copy of
Molly's new work of fiction, When it happens
welcome

to you.” Order here:
T http:mollyatppl.eventbright.com
audience pmellyatpel eventory

Sponsorship
Opportunity

The author and actress will discuss and sign copies of her debut work of fiction, "When it
Happens to You," which interweave eight stories of people.
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libraryAwa

cak at PPL

Cross Promote

RESOURCES

N o
Romance W
Nove \

Targeted :
Literary Reference Center

Romance novels are among the most popular literary works. Read about the
genre, and how it began

To Read Articles: Click Links Below and Enter your Library Information

Romance: An Overview “Pamela”: The First Pride and Prejudice:
Romance Novel
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Just in time for Valentine's Day

Pride and prejudice

by Jane Ausen

1 asry mretsencamty ETRT 230rtes ) U Sxmen Seme
SERSWEN T IOMETIE SAGIeTANS Ot far SEerS T Rer
FOWD RENGS te M. DTy, 3 D00 370 Drod g gerTiemen
mer

and Books

Notebook

5y Ry Gesliog

ADay fomme wrong 508 of e TR 5 4SS N D Wna rEngH, 30
t 382 "0 e azpvoves O e rEEND

You; Li‘k‘)rary = ‘
Add to your website e ) =

and facebook too. ) e S

Ever wonder how the Romance Genre got started?

‘The Romance Novel
4laco

rognee (@Y
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IF WE DON'T REACH THEM
THEY WILL NEVER HEAR US.

THANK YOU.
NANCY DOWD

ndowd@me.com

Infopeople . neiving tivraries think aitrorentiy
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Library Services under the provisions of the Library Services and
Technology Act, administered in California by the State Librarian. This
material is licensed under a Creative Commons 3.0 Share & Share-Alike

license. Use of this material should credit the author and funding source

This material has been created for the Infopeople Project [infopeople.org], and has been supported in
part by the U.S. Institute of Museum and Library Services under the provisions of the Library Services and
Technology Act, administered in California by the State Librarian. This material is licensed under a
Creative Commons 3.0 Share & Share-Alike license. Use of this material should credit the author and
funding source.

24



