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Presenter: Nancy Dowd


C O N S I S T E N T  C O M M U N I C A T I O N  


Coordinating Marketing Efforts 
Across Multiple Platforms


An Infopeople Webinar

Tuesday, September 23, 2014


W H A T  I S   
M U L T I C H A N N E L  M A R K E T I N G 


DO YOU NEED THIS STRATEGY TO SUCCEED? 



Consistent	
  Communica-on:	
  Coordina-ng	
  Marke-ng	
  
Efforts	
  Across	
  Pla9orms	
  

9/23/2014	
  

This	
  material	
  has	
  been	
  created	
   for	
   the	
   Infopeople	
  Project	
   [infopeople.org],	
  and	
  has	
  been	
  supported	
   in	
  
part	
  by	
  the	
  U.S.	
  Ins-tute	
  of	
  Museum	
  and	
  Library	
  Services	
  under	
  the	
  provisions	
  of	
  the	
  Library	
  Services	
  and	
  
Technology	
   Act,	
   administered	
   in	
   California	
   by	
   the	
   State	
   Librarian.	
   This	
   material	
   is	
   licensed	
   under	
   a	
  
Crea-ve	
   Commons	
   3.0	
   Share	
  &	
   Share-­‐Alike	
   license.	
   Use	
   of	
   this	
  material	
   should	
   credit	
   the	
   author	
   and	
  
funding	
  source.	
  



2




Consistent	
  Communica-on:	
  Coordina-ng	
  Marke-ng	
  
Efforts	
  Across	
  Pla9orms	
  

9/23/2014	
  

This	
  material	
  has	
  been	
  created	
   for	
   the	
   Infopeople	
  Project	
   [infopeople.org],	
  and	
  has	
  been	
  supported	
   in	
  
part	
  by	
  the	
  U.S.	
  Ins-tute	
  of	
  Museum	
  and	
  Library	
  Services	
  under	
  the	
  provisions	
  of	
  the	
  Library	
  Services	
  and	
  
Technology	
   Act,	
   administered	
   in	
   California	
   by	
   the	
   State	
   Librarian.	
   This	
   material	
   is	
   licensed	
   under	
   a	
  
Crea-ve	
   Commons	
   3.0	
   Share	
  &	
   Share-­‐Alike	
   license.	
   Use	
   of	
   this	
  material	
   should	
   credit	
   the	
   author	
   and	
  
funding	
  source.	
  



3


M A R K E T I N G  S T R A T E G Y 


S I M P L I F I E D 


1. KNOW WHAT YOUR PEOPLE WANT AND NEED 

2.  CREATE PRODUCTS THAT HELP 

3.  PACKAGE, REPACKAGE, PROMOTE  

4.  DELIVER THROUGH THE CHANNELS THEY 
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ALIGN. ENGAGE. INFORM. 
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ALIGN. ENGAGE. INFORM. 


https://vimeo.com/28423877


ALIGN. ENGAGE. INFORM. 
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T H E  C H A N N E L S 


S O C I A L  I M P A C T 


Connect with People


•  Helps keep up with social ties - family and friends


•  Online social support


•  Political engagement 


•  Revives dormant relationships


•  Connect with people similar hobbies


•  Read comments by celebrities, politicians and athletes


-Pew Institute 


•  19-29 yr. olds


•  10 minutes a day


•  40% more than once


•  69% income 75k+


•  College grads


•  71% of online users
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W H A T  W O R K S ? 


•  Images


•  Fun


•  Relevancy


W H A T   
W O R K S ?   

•  Questions


•  Shorten links


•  Comments and 
Conversations


W H A T   
W O R K S ?   

•  Questions


•  Shorten links


•  Comments and 
Conversations


W H A T   
W O R K S ?   
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•  Questions


•  Shorten links


•  Comments and 
Conversations


•  Being there


W H A T   
W O R K S ?   

N O T  A L L  
P O S T S  A R E  
C R E A T E D  
E Q U A L . 
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•  18- 29 year olds


•  46% use daily - multiple


•  5 minutes a day 


•  23% under 30K income


•  Reason to click


•  Short URLS


•  Retweets 
Leave 20 characters to 
add comments


•  “Favorites”


W H A T   
W O R K S ?   

•  Images


•  Fun


•  Relevancy


W H A T   
W O R K S ?   
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•  18- 29 year olds


•  46% use daily - multiple


•  5 minutes a day 


•  23% under 30K income


•  Mostly 
women


•  50% have 
children


•  15 minutes a 
day 


•  100K income
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•  16- 24 year olds


•  33% have children


•  35K and less - college/YA


•  14 minutes a day


•  Men and women


•  Videos and Gifs work well


•  GenX and Millennials 


•  Home of the “Selfie”


•  35K and less - college/YA


•  14 minutes a day


•  All about me, me, me


•  Teens say it’s “most 
important SM” 
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•  30- 49 year olds


•  Career minded 


•  College Grads


•  Income 75K + 
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•  Teens - early 20’s 


•  Girls


•  60 Million users


•  400 Million made per day


•  12% shared with multiple 
recipients


•  5% selfies shared on SM 
come from Snapchat


•  40 Million users 


•  18-20 year olds


•  Shared through Twitter (1in 5)


•  Weekends are very popular


•  Musicians love this platform - they get 3 of 5 most 
retweeted


•  16 minutes per month watching online commercials 




Consistent	
  Communica-on:	
  Coordina-ng	
  Marke-ng	
  
Efforts	
  Across	
  Pla9orms	
  

9/23/2014	
  

This	
  material	
  has	
  been	
  created	
   for	
   the	
   Infopeople	
  Project	
   [infopeople.org],	
  and	
  has	
  been	
  supported	
   in	
  
part	
  by	
  the	
  U.S.	
  Ins-tute	
  of	
  Museum	
  and	
  Library	
  Services	
  under	
  the	
  provisions	
  of	
  the	
  Library	
  Services	
  and	
  
Technology	
   Act,	
   administered	
   in	
   California	
   by	
   the	
   State	
   Librarian.	
   This	
   material	
   is	
   licensed	
   under	
   a	
  
Crea-ve	
   Commons	
   3.0	
   Share	
  &	
   Share-­‐Alike	
   license.	
   Use	
   of	
   this	
  material	
   should	
   credit	
   the	
   author	
   and	
  
funding	
  source.	
  



15


•  Video


•  1+  BILLION users


•  1 Billion views every day


•  100 hours of video 
uploaded per minute


Email
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Eblast


C O N T E N T  C A L E N D A R  V S  
C O M M U N I C A T I O N  B L U E P R I N T 


T H E  C O M M U N I C A T I O N  B L U E P R I N T  
A U D I E N C E S :  
 
 
 
 ,  
 
 



PRINT
 SOCIAL
 EMAIL
 MEDIA
 WEB
 Personal


PRE-PROMOTION














POST PROMOTION
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T H E  C O M M U N I C A T I O N  B L U E P R I N T  
A U D I E N C E S :  U N I V E R S I T Y  P A R E N T S  A N D  E L E C T E D  O F F I C I A L S 
 
 
 
 ,  
 
 



PRINT
 SOCIAL
 EMAIL
 MEDIA
 WEB
 Outreach


PRE-PROMOTION




Bookmarks at 

circulation




Flyers at Partner 
Locations 

TJ Maxx, 

Gymboree, 

Baby Gap, 
preschools




Facebook 

Announcement




FB Fast Facts




FB-Post Photos




Links from 
Mommy bloggers




E-Blast 

Announce




Blast – Picture 
Link and next 

session

EO Invite 




EO Invite 




Photo-Op




Media Advisory




Announcement




Calendar Posting




Check Out 

Centers




Book drops




Fitness Mobs








POST PROMOTION




Send printed 
picture to EO




Survey  at 
program




FB- Post Survey




Thank You  to 

EO with links to 
photo and 

media




Include in 
Monthly 

Newsletter




Post Release  

captioned photo 




Pictures 




Include quotes





P U T T I N G  I T  T O G E T H E R 


S M A L L  S C A L E 
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