Exercise #1

Word-of-Mouth Bingo

In this exercise you will explore some of the ways that word-of-mouth marketing worksin libraries and have an
opportunity to get to know your colleagues in our workshop.

Instructions. Circulate around the room and find people who match the description in the bingo
squares. When you find a match, ask that person to initial the square. When you have five
squaresin arow, horizontal, vertical or diagonal, shout “Bingo!” and claim your prize.
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