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Don’t get  
googly-eyed 
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WARNING: 
This portion is not necessarily PC. 



Photo from http://jezebel.com/grumpy-cat-gets-a-movie-deal-is-still-pissed-510399516 



http://www.gartner.com/newsroom/id/3114217  



digital humanism 





Mobile matters  
(maybe)  

most  
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The responsive web 

NOT 
emerging anymore 

NOT 

emerging  
#sorrynotsorry 
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Photo from http://www.zdnet.com/article/what-is-apple-ibeacon-heres-what-you-need-to-know/  





What about 
wearables? 







 
…the current smartwatch 
landscape is one of broken 

promises. 
 
 
Micah Singleton, The Verge 









The hot mess of the 
Internet of Things 

 (IoT)  
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By 2020, our planet will be home to 30 
billion things with embedded intelligence 

combined with nearly 8 billion smart 
devices. That means by 2020, there will be 

a ratio of approximately six intelligent 
devices/things for every human on the 

planet.  

http://www.gartner.com/smarterwithgartner/embracing-digital-humanism/ 

 



There is no one sector where the Internet of 
Things is making the biggest impact; it will 

disrupt every industry imaginable, 
including agriculture, energy, security, 

disaster management, and healthcare, just 
to name a few.  

 
 

Daniel Burrus, WIRED 











Welcome to the 
device mesh 



 
Making things smart 
doesn’t make them  

honest.  
 
 
 
 
Thomas Ricker , The Verge 



Social media grows up 
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More kids can name online 
celebrities than they can 

traditional movie and music 
stars. 

Brian Solis, October 2015 







 
69% of online consumers agree that 
the quality, timing, or relevance of a 
company's message influences their 

perception of a brand. 
 
 
 
 

 
Google/Ipsos, “Consumers in the Micro-Moment,” March 2015 



 
 

Changing models 
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Sharing 
is the new 

buying 









Bricks and mortar 
actually  

expanding 





Search is 
changing 



No thanks, Google 



Comment ecosystem 



Innovation  
is 

democratized 





 
The big 

takeaways 
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• Don’t get stuck 

• Is everything ready for mobile? 

• Video is your next step 

• Focus on micromoments 



Thanks for listening! 

Laura Solomon 
@laurasolomon 
laura@designforthelittleguy.com 
Meanlaura.com 
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