
 

Beyond the Bookshelf: Teen Programming Fall 2006 - This material has been created by Kelley Worman for the Infopeople Project 
[infopeople.org], supported by the U.S. Institute of Museum and Library Services under the provisions of the Library Services and Technology 
Act, administered in California by the State Librarian. Any use of this material should credit the author and funding source. 

                                             Exercise #5 
What It Takes 

 
In this exercise, you will evaluate marketing strategies. 
 

The instructor will show two promotional items for a program.  Compare them and star the flyer 
you think would be most effective. 

 
Program One:     
           Marketing Strategy A              Marketing Strategy B 

 
 

Program Two: 
           Marketing Strategy A              Marketing Strategy B 
 

 
 

What I Liked: 
 
 
 
 

  

 
 

What I Didn’t Like: 
 
 
 
 

  

 
 

What I Liked: 
 
 
 
 

  

 
 

What I Didn’t Like: 
 
 
 
 

  


