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Exercise #1 
Library Coffee and Gift Shop 

 
In this exercise you will determine the profit and return on investment of a library 
coffee/gift shop 

 
The Anytown Public Library operates a coffee and gift shop, using Friends of the Library 
volunteers to staff the shop.  How would you determine the shop’s profit?  How would you 
compute the return on investment? 
 
Library coffee/gift shop profit: 
 
Coffee and gift sales:  ___________________________________________________________ 
 
Costs: ________________________________________________________________________ 
 
______________________________________________________________________________ 
 
______________________________________________________________________________ 
 
Profit: ________________________________________________________________________ 
 
 
Return on Investment: 
 
Profit from coffee/gift shop: _______________________________________________________ 
 
Costs associated with establishing coffee/gift shop: ____________________________________ 
 
______________________________________________________________________________ 
 
______________________________________________________________________________ 
 
______________________________________________________________________________ 
 
Computation of ROI: ____________________________________________________________ 
 
______________________________________________________________________________ 
 
______________________________________________________________________________ 
 
______________________________________________________________________________ 
 
______________________________________________________________________________ 
 
 


